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Figure 1: Use of places to be active, overall 
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Often or very often 37% 29% 24% 17% 

Sometimes 32% 32% 27% 17% 

Rarely or never 31% 39% 49% 66% 
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Figure 2: Use of places to be active, by child’s age and gender 

2010 -11 Physical Activity Monitor 
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46% 19% 25% 46% 

Public facilities 33% 31% 24% 50% 
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30% 39% 16% 63% 
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19% 63% 15% 70% 
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Figure 3: Use of places to be active by parent’s activity level 

 

2010-11 Physical Activity Monitor 

Active Moderately active Somewhat active Inactive 

Often or very often uses 

Parks and outdoor spaces 40% 36% 35% 28% 

Public facilities 32% 30% 25% 21% 
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Figure 4: Use of places to be active by household income 

2010-11 Physical Activity Monitor 

Uses often or very often Uses rarely or never Uses often or very often Uses rarely or never 

Public facilities Other places 

$50,000  27% 44% 28% 42% 

Second quartile 27% 40% 24% 45% 

Third quartile  28% 35% 26% 47% 

Highest quartile (≥$100,000) 33% 37% 21% 55% 
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